
LEARNING ABOUT YOUR BUSINESS

Please fill this form out as accurately and honestly as possible.
Avoid ticking everything as no business can be all things to all
people, only select the answers most relevant to your business.
The success of your materials will be greatly enhanced if you can
gather as much information as together possible:

sCompetitor marketing materials and websites
sCuttings of Advertising
sExamples of branding and packaging that inspire you

The more research that you do will not only help us to develop
better solutions for you, but at the same time you may also
learn more during the process about where your own company
sits in the marketplace in general.

TYPE OF BUSINESS

nn Business To Business (B2B)
nn Business To Consumer (B2C)

BUSINESS DESCRIPTION

...........................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................

PRODUCT OR SERVICE

...........................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................

PURPOSE OF MARKETING ACTIVITY

nn New Brand     nn Re-Brand
nn Strengthen Brand Image
nn Create Sales to New Prospects  
nn Increase Sales with Existing Clients
nn Product/Service Information

PRIMARY USES FOR IDENTITY PROJECTS

nn Printed Materials
nn Website
nn Signage
nn Vehicle Livery
nn Packaging

NATURE OF PROJECT

nn Company
nn Service
nn Product Range
nn Charity
nn Conference/Event
nn Venue/Attraction

Bedford Heights, Manton Lane, Bedford MK41 7PH Tel: 0845 3004340   Fax: 0845 3003754   e-Mail: studio@marketingalchemy.co.uk

Client Briefing Form

sWe have pre-costed everything so that
all you need to do is to choose the most
appropriate format for your needs.
sOur carefully produced briefing form
helps us create a range of initial concepts
that closely reflect the profile of your
company from the answers provided.

sThere are no time consuming meetings,
however you liaise with your own designer
throughout for that personal touch. 
sYou are asked to select one concept for
further refinement by us and, apart from
minor text changes, you can sit back and
relax as we handle everything for you.

sWe use either your supplied imagery, 
or for maximum cost-effectiveness draw
from our extensive digital stock library 
of in excess of 50,000 images covering
many styles, subjects and industries.

sAny extra imagery can be created at
very little extra cost using our state of the
art digital photographic studio.

sWe do all communications either by
hard copy proofs or PDF via e-mail, thus
avoiding all the unnecessary face to face
meetings which waste time and money.

sTo keep prices low we do not offer credit
facilities, so orders must be 50% prepaid
with the balance prior to printing.

MARKETING ALCHEMY is a division of ProCreative who have
over 20 years of experience in providing clients with cutting
edge design, imaging and print solutions including brand
leaders such as Apple, The British Museum, Vitabiotics and
Superdrug to name but a few. So how can we manage to
offer deliver high quality results at such great prices? 



WORD ASSOCIATION & METAPHORS

Please list at least 5 words that metaphorically summarise
what your company does or the products you provide:

1 ..........................................................................................................................

2 .........................................................................................................................

3 .........................................................................................................................

4 .........................................................................................................................

5 ......................................................................................................................... 

UNIQUE SELLING POINTS

Please list at least 5 words that describe what makes your 
company special or different to your competition:

1 ..........................................................................................................................

2 .........................................................................................................................

3 .........................................................................................................................

4 .........................................................................................................................

5 ......................................................................................................................... 

THINGS TO AVOID FROM THE DESIGN

Please list personal dislikes that you do not want featured 
in your marketing materials (examples may include colours
you hate, styles of fonts, age of any people featured etc):

............................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................

............................................................................................................................ 

CORPORATE PERSONALITY

nn Smart   nn Casual   nn  Serious   nn Fun-Loving   nn Sophisticated
nn Cool   nn Savvy   nn Urban   nn Streetwise   nn Tough   nn Energetic
nn Calm   nn Natural   nn Eco-Friendly   nn High Tech   nn Cutting Edge
nn Unconventional   nn Traditional   nn Modern   nn Retro   nn Mature
nn Bespoke   nn Mass-Market   nn Young   nn Childlike   nn Complex   

BRAND PHILOSOPHY

Brand with philosophy most similar to yours:
nn Hyundai (great value, industry standard quality) 
nn Ford (value for money, reliable,  good quality)
nn BMW (top of the range, desirable, high quality)
nn Bentley (expensive, respected, bespoke, best quality)

nn Premium   nn Low Cost   nn Good Value   nn Budget   nn Expensive

TARGET AUDIENCE (B2B)

nn 18-25 nn 25-30 nn 30-35 nn 35-45 nn 45-55 nn 55-65 nn All Ages
nn Local   nn Regional   nn National   nn International   nn Multinational
nn Directors   nn Senior Management   nn Proprietors   nn Employees 
nn Other

.......................................................................................................................

TARGET AUDIENCE (B2C)

nn 0-5 nn 5-18 nn 18-30 nn 30-45 nn 45-65 nn Over 65 nn All Ages
nn Low Income   nn High Income   nn Aspirational   nn Value Seeking
nn Homeowners   nn Employed   nn Students   nn Children   nn Retired
nn Other

.......................................................................................................................

VISUAL CUES

Brands you find visually appealing or aspire to be like:

nn Marks & Spencer   nn Next   nn Pret á Manger   nn McDonalds
nn British Airways   nn Easyjet   nn Apple   nn Dell   nn BBC   nn MTV
nn Habitat   nn IKEA   nn Coutts   nn First Direct  nn Gap  nn Primark       
nn Other

.......................................................................................................................

Order Checklist:
nn Completed Client Order Form
nn Completed Client Briefing Form
nn Text* and Flatplan (For Catalogues/Large Brochures)
nn Corporate Logo/Colour Scheme**

nn Corporate Style Guide/Template**
nn Any Product/Corporate Images***
nn Competitor Examples
nn 50% Deposit on receipt of ProForma

* Copywriting available for an extra £295    ** Logo Surgery available from an extra £395   *** See Artwork Supply Guidelines on our Order Form



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 15%)
  /CalRGBProfile (Adobe RGB \0501998\051)
  /CalCMYKProfile (None)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings false
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /Error
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 72
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.27778
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /Error
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 72
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.27778
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /Error
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly true
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    24.10566
    24.10566
    24.10566
    24.10566
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /Unknown

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings in Acrobat Distiller 8 to produce a PDF/X-1a file compatable with the pass4press version 8 \(2007\) specifications)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [595.276 841.890]
>> setpagedevice


